ULTIMATE CONTACT

HOW TO USE PHONE AND EMAIL
FORCONTACT AND CONVERSION SUCCESS
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RESULTS

The Impact of Lead Response Time

391%

the simple act
of placing a phone call to a new prospect within a
minute of lead generation can increase your likelihood

of conversion by nearly 400%.

each minute you wait to make
the first call can greatly reduce your chances of ever

converting the prospect.

160%

improvement on lead conversion rate

98%

36%

24%  17%

time elapsed
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RESULTS

Six Calls Equals Success

o 97%
94% %
@

90%
@
86%

81%

70%

leads that require seven or more calls to achieve initial

cumulative percentage of converted leads

contact are 45% less likely to convert than those that are 48%

initially contacted in six or fewer calls.

number of call attempts to make initial contact
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RESULTS

Impact of Call Timing on Conversion

(0-1 min.)
3 +156%
1st higher conversion
(30-60 mins.)
) +58%
2nd higher conversion
(1-2 hrs.)
+25%

3rd

higher conversion

&

+22%
4th higher conversion

) +23%
5th higher conversion

N + 9%
6th higher conversion

vel()ley SALES OPTIMIZATION STUDY



RESULTS

Optimal Email Strategy

A (20 min.)
L
prospects who receive emails have a 16% higher conversion

higher chancetobe contacted by phone, yet59% of prospectsin our study didn't

receive a single email.

a4 + 85%
‘ higher conve?sion

P +52%
‘ higher conve?sion

A
“ 4th +37%

higher conversion

A
4 +44%

The conversion rate for leads that were sent more \ T
than five email messages prior to reaching the prospect was 36% lower than higher conversion
the conversion rate for leads that were reached after having received one to

five email messages
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RESULTS

The Ultimate Contact Strategy
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DO YOU HAVE THE TOOLS TO
IMPLEMENT THE ULTIMATE
CONTACT STRATEGY?
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http://www.velocify.com/sign-up-for-a-product-demo/?kw=UCS-study-demo-signup
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